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There’s never been a 
better time to be a 

better marketer.  
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In every organization, 
executives are asking…. 

What’s our AI 
strategy?  

What are we 
doing with AI?  

What’s your 
ROI plan?  
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AI is peak priority for marketing in 2024

BRANDS

TEC H

AG ENC IES C ONS ULTANC IES

WPP and S prinklr Partner to Bring AI-powered 
C ustomer Experience Management S olutions 
to G lobal Brands
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How is AI going to 
change customer 
experience? 

Let’s ask AI…  



AI is telling 
us what we 

already 
know. 



Breaking 
down silos

Maturing 
first-party data

Fueling creativity 
and experimentation

Focus on the C ustomer!
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Number 
one 
opportunity 

HOW MARKETERS  WANT TO US E AI

G enerate 
creative ideas 
(48%)

S ource: 2024 Braze C ustomer Engagement Report 
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WHAT’S GETTING TRACTION?

PERS ONALIZATION
!
We’re obsessed with ourselves!
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Whopper AI 
G enerator
What’s the idea

Design a personalized Whopper using 
G en AI for a chance to win $1M. 

How was A.I. used

Using the BK app or website, people 
were invited to submit creations with up 
to eight ingredients. AI created a visual 
preview, complete with a jingle and 
background that was shareable across 
social. 

G ENERATIVE AI
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What’s the idea

C olgate: 
S mile G enerator

Help people to smile freely 

How was A.I. used

Colgate used an image recognition tool to 
map and integrate the user’s smile into six 
front teeth into Colgate’s logo 

OBJ EC T REC OG NITION Reference/C ase S tudy: 
https://www.campaignasia.com/article/using -ai-to-combat-smile-shame-

inside-colgates-drive-to-improve-mental-health/492093 

https://www.campaignasia.com/article/using-ai-to-combat-smile-shame-inside-colgates-drive-to-improve-mental-health/492093
https://www.campaignasia.com/article/using-ai-to-combat-smile-shame-inside-colgates-drive-to-improve-mental-health/492093
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What’s the idea

Mercado Libre: 
Real S treet S tyle

Learn Street Style of a city down to the 
block where it’s worn. 

How was A.I. used

Analysed big data of most sold sports 
items and machine learning to group it 
by country, c ity and streets to generate 
5000 different looks - which customers 
had already bought one piece recently. 

LARG E LANG UAG E MODELS G ENERATIVE AI

Reference/C ase S tudy: 
https://www.oneclub.org/awards/theonesh

ow/-award/48117/real-street-style

ADVANC ED EXAMPLE 

https://www.oneclub.org/awards/theoneshow/-award/48117/real-street-style
https://www.oneclub.org/awards/theoneshow/-award/48117/real-street-style
http://www.youtube.com/watch?v=GoRQ9BO4Nq4


=C ustomer 
Value

Business 
Value 

Revenue for "devotees" is more than 
50% higher than the average among all 

other customers
Source: Delight The Right Customers To Build A Successful Business Forrester report; Base: 101,341 US online consumers (18+) who interacted with a specific brand within the last 12 months

Don’t just look for a gimmick!  
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C onsider local nuance & sentiment 

UK
Mexico
Spain
France
Germany

Which country 
country is the most 
excited to gain 
more creative time 
as a result of AI?  

S ource: 2024 Braze C ustomer Engagement Report 
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C onsider local nuance & sentiment 

UK - 92%
Mexico - 95%
Spain - 87%
France - 56%
Germany - 58%

(highest in europe)

(highest globally)

Which country 
country is the most 
excited to gain 
more creative time 
as a result of AI?  

S ource: 2024 Braze C ustomer Engagement Report 
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As well as local sensitivities 

France

Indonesia 

Germany   

Spain 

Which countries are most 
averse to AI because of 
the lack of emotional and 
cultural context that 
marketing requires?  

S ource: 2024 Braze C ustomer Engagement Report 
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As well as local sensitivities

France - 47% 

Indonesia - 47% 

Germany - 42%   

Spain - 13% 

Which countries are most 
averse to AI because of 
the lack of emotional and 
cultural context that 
marketing requires?  

S ource: 2024 Braze C ustomer Engagement Report 

(highest in europe)



How can 
creativity thrive? 



Emphasis on KPIs inherently inhibits a focus 
on creativity (42%)

Too much time spent on business-as-usual 
execution and tasks (42%)

Lack of technology to execute creative ideas (41%)

Hard to demonstrate ROI impact of 
creativity (40%)
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Leaders* must 
create the right 
internal 
conditions 

S ame Old Barriers: 

*C ross-Func tional leaders and not just Marketing  

S ource: 2024 Braze C ustomer Engagement Report 



Key Takeaways

1

C ustomer 
C entricity  

All good aspects of AI come from 
data. Don’t get caught up by 
gimmicks, stay focused on your 
strategy and ways to create value 
for customers. Keep your teams 
aligned cross-functionally and 
compliant. 

3

Inspiration is 
Everywhere 

There are so many different 
industries launching a variety of AI-
Inspired Campaigns. Grab the 
valuable nuggets and get inspired 
about your category. 

2

Embrace 
C reativity 

Once your foundations in place, the 
true opportunity is learning how 
customers engage with your brand. 
This should inspire ideation and 
future marketing campaigns. 
Consider local nuances towards AI. 



G racias! 

















We’re being 
slammed 

with the 
same 

messages. 



Why

C ustomer 
Value

Business 
Value =

Revenue for "devotees" is more than 
50% higher than the average among all 

other customers

Don’t just look for a gimmick!  
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